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Abstract: This present paper is an attempt to focalize the point of advertising as a process
through which the advertiser displays the target item in a convincing way. This technique
of persuading demands highly charismatic expressions in order to attract the addressee.
This could not be realized unless an emphasis of pragmatics is stressed. To do so, a
question is asked as such: what is the parameter that determines the choice between
verbal and non-verbal language?

Therefore, to provide a reliable answer to the fact, a model is provided in the Standard
Arabic language. It illustrates the term “smoking” since is widely used. However,
advertisers show its bad sides differently and most of the time metaphorically.
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